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Business Structure/organization
Owner #2
Owner #2 Bio
Owner #1 Bio
OUR TEAM & ORGANIZATION
Contact information
Insert Mission Statement
Place Logo Here

[image: User with solid fill]GUEST PROBLEM & OUR SOLUTION
Guest Problem
Our Solution
Owner #1

OUR PRODUCTS

Product #1
Product #2
Product #3
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Product #5
Product #6
Product #4








Product descriptions, sources, seasonality, etc.

List 3 to 4 marketing tactics each with 2 to 3 sentences
MARKETING & SOCIAL MEDIA
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Description automatically generated]Explain how social media will be used, number of posts, etc. How will new follower be gained, how comments and reviews will be handled.

Explain how your marketing & social media will reach your target guests. Your social media accounts should be the same as your target guests.
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COMPETITION
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Summarize your Quick Shop visits. Summarize SWOT

How You Are Better Than the Competition.


FINANCIAL PROJECTIONS
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Profit

Year One	Year Two	Year Three	18928.010381391221	32396.090286314597	37542.457106105656	
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Marketing

o List at least four marketing activities you will do to drive guests to your business.
o List at least four marketing activities you will do to drive guests to your business.
o List at least four marketing activities you will do to drive guests to your business.
e List at least four marketing activities you will do to drive guests to your business.

Facebook Instagram Snap TikTok

Current Followers
3-Month Goal
First Year Goal

Target Market
Replace the graph with your own graph from the 2022 College A

Business Plan Builder. Explain how your marketing will reach
your target guests. Your social media accounts should reflect
the popular platform among your target guests.

Business
Professional
10%

Competitor Market Share Direct competitors: List competitors and how close they will

el Cheese Truck be to your locations. Look at competitors within a 3-to-5-mile

. Competitor 1
. Competitor 2
. Competitor 3

. Competitor 4
m"g;r Truck . Competitor 5

Why we are better: This is where you get to blow your own horn. Think in terms of QSC?— Quality, Service, Cleanliness and
Community. This is where you get to blow your own horn. Think in terms of QSC?— Quality, Service, Cleanliness and Community.
This is where you get to blow your own horn. Think in terms of QSC?— Quality, Service, Cleanliness and Community. This is where
you get to blow your own horn. Think in terms of QSC?— Quality, Service, Cleanliness and Community.
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       List at least four marketing activities you will do to drive guests to your  business.      List at least four marketing activities you will do to drive guests to your business.       List at least four marketing activities you will do to drive guests to your business.       List at least four marketing activities you will do to drive guests to y our business.     

 Facebook  Instagram  Twitter  Snap  TikTok  

Current Followers       

3 - Month Goal       

First Year Goal       

    Replace the graph with your own graph from the  2022  Business Plan Builder . Explain how your marketing will reach  your target  guests.   Your social media accounts should reflect  the popular platform among your target guests.                 Direct competitors:     List competitors and  how close they will  be to your locations.  Look at competitors within a 3 - to - 5 - mile  radius.       Competitor 1      Competitor 2      Competitor 3      Competitor 4      Competitor 5           Why we are better:   This is where you get to blow your own horn. Think in terms of  QSC 2  –   Quality, Service, Cleanliness and  Community .   Thi s is where you get to blow your own horn. Think in terms of QSC 2  –   Quality, Service, Cleanliness and Community.   This is where you get to blow your own horn. Think in terms of QSC 2  –   Quality, Service, Cleanliness and Community.   This is where  you get to  blow your own horn. Think in terms of QSC 2  –   Quality, Service, Cleanliness and Community.  

Marketing  

Competition  
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Competitor Market Share
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Total Starting Inventory 900.00 $                

Total Permits & Licenses 835.00 $                

Total Start up Insurance 1,800.00 $             

Total Starting Payroll 1,000.00 $             

Total Professional Services  400.00 $                

Total Utilities 260.00 $                

Total Rents/Fees/Payments 1,400.00 $             

Total Other Operational Costs 62,850.00 $           

Total Startup Expenses 69,445.00 $           

Startup Expense Summary
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Total Owner Funding 60,000.00 $           

Total Loans 30,000.00 $           

Total Other Funding - $                       

Total Start-up Assets 90,000.00 $           

Startup Assets
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A la carte
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Expenses
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